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Autodidacticism, 24, 67, 84-85, 147,
328-329

Autonomy: of production, 3, 226; of
form, 30, 49; of art works, 228

Avant-garde culture, 1, 239, 294
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Dominant class, 23-24, 57, 68-69, 114,
123, 258, 266; generational conflicts
in, 1; taste in, 16; ethics and aesthet-
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dispossession, 387, 390; opinions con-
cerning, 411
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High-society market, 88-80

History of art, 4

Homology: berween social spaces, 173,
208; in production/consumption,
232-23%, 241

Hosting occupations, 152

Humane and humanitarian tasks and
feelings, 40

Idealization, 58

Income. Se¢ Economic capital

Industrialists, 115-116, 120, 122, 124,
135, 137, 263, 266-267; spending by,
184, clothing of, 202; life-style of,
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345-346; echics and aesthetics, 46;
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‘Stand-in,’ 24
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and social class, 2, 6; popular caste,
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